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This tagline, as effective in French (“La neige, la glace et vous!”) as in English, which together 
with its visual identity will accompany a vast mobilisation plan around the project in the coming 
months, is how Annecy 2018 aims to capitalise on idea of simplicity, celebrating the natural   
elements which are at the heart of the Winter Olympics, as laid down in the Olympic Charter.  

  “SNOw, 
 ICE ANd YOU!” 

Through this tagline Annecy 2018 is expressing its identity, 
its positioning and its ambitions. Annecy and the Savoie 
Mont Blanc region aspire to organise Winter Games in the 
heart of the mountains, against a truly authentic backdrop, 
in a landscape that is naturally blessed with the essential 
ingredients for winter sports. 

Annecy 2018 is also our desire to offer Games on a human 
scale, without excess, expressing the simplicity of mountain 
life and its attachment to essential values. The purity 
evoked by snow and ice also underlines the wish to organise 
Games that are ecologically responsible, in a region that 
has traditionally respected nature. 

Finally, the tagline’s closing “You!” is Annecy 2018’s invitation 
to celebrate a great festival of sport and the Olympic spirit, 
sent out to every individual involved in the world’s biggest 
winter sports event.

The tagline is illustrated by a creative design is incorporated into 
the bid’s official visuals. Against a magical mountain background, 
dominated by Mont-Blanc, the purity and power of the sporting 
spirit are symbolised by an athlete appearing through a puff of 
snow and ice, the two elements that make up the DNA of both 
winter sport and the region. The athlete leaps to catch the moon, 
an ultimate dream, like winning a medal… or hosting the Olympic 
Games.

This is the spirit in which the Annecy 2018 bid committee, with 
full support from all its partners, will steadily roll out a huge 
campaign to boost the nation mobilisation before the IOC vote 
scheduled for 6th July 2011 at Durban: “We are convinced that 
the idea of the Games at Annecy will trigger a great burst of 
energy and enthusiasm from the whole country. We want to offer 
sport, and the whole world, the most magnificent spectacle. 
Every French woman and every French man, every ounce of 
strength in the country will be united to achieve this ambition to 
serve the Olympic ideal”. 

1
 ANNECY 2018’S NATURAL INgREdIENTS: 
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Jean-Pierre Vidal
Olympic Slalom Champion in 2002

ViCe-PreSident Of the AnneCy 2018 bid

Charles Beigbeder
PreSident Of the AnneCy 2018 bid

Pernilla wiberg
double Olympic Alpine Skiing Champion  
in 1992 and 1994

ViCe-PreSident Of the AnneCy 2018 bid

 EdITORIAL  

“We are offering Winter Olympics and Paralympics in the heart 
of the mountains, festive Games with a warm welcome, which 
combine modernity and tradition in exceptional surroundings 
and will blend in with the scenery in a spirit of sustainable 
development.  

Annecy 2018 is the promise of a magical gathering in the heart 
of the Alps between the eternal snows of Mont Blanc and 
Europe’s purest lake. 

Our bid is based on sporting and environmental excellence, 
prepared by and for athletes with the support of the public 
authorities, local and regional business partners, the 
population and all of the region’s resources. Our goal is to 
organise Games that will leave a rich heritage for the region, 
its youth, the sporting movement and the Olympic family and 
to offer the most wonderful spectacle to sport and to the 
entire world.

In 1924, the first Winter Olympic Games in Chamonix created 
a wonderful cycle of development for the French mountains 
and modern winter sports. But that cycle is now reaching its 
limits given the fresh challenges of our times: threats to the 
environment, different expectations from the public when it 
comes to mountain activities…

We therefore wish to harness the formidable strength of the 
Games to help us lay the foundations of a new movement and 
to break the trail for the winter sports of the twenty first 
century: more respectful of the environment, more welcoming, 
more sporting.”

“The Games at the heart of the mountains”

Charles Beigbeder, Pernilla Wiberg,  
Jean-Pierre Vidal,  
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  AN AThLETES’ BId, CONCEIVEd  ANd dELIVEREd BY ChAMPIONS 

2
 wITh ThE AThLETES 

A team of legendary champions has given its all to developing and promoting Annecy 2018. 
Each one of them is an expert on a specific theme, and they have created a project for all 
athletes in order to guarantee them the best possible security and comfort so that they can 
perform at their best.
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 SANdRINE BAILLY 
Double Olympic medallist in relay (2006 and 2010), 2003 World Champion in pursuit and 
winner of the World Cup in 2005, she is a top level skier with multiple medals in Biathlon. 
She is Annecy 2018’s Ambassador linked with the world of sport.

 dENIS BARBET 
Paralympic Slalom Champion, he won a bronze medal in Super-G at Salt 
Lake City in 2002,  won the European Cup in 2005 with three victories, and 
was bronze Downhill medallist in Turin in 2006, coming 5th in the Slalom. 
He is an engineer at the French National Institute for Agricultural Research at  
Thonon-les-Bains. He is the technical expert for the Paralympics for Annecy 2018.

 ANTOINE dENERIAz 
Olympic Downhill Champion at Turin in 2006, he had several victories in the Alpine Skiing 
World Cup (2003 and 2004). A ski instructor and the creator of a brand of ski accessories, he 
is the ambassador-expert on the region’s experience of major international competitions, 
and on building popular support. 

 EdgAR gROSPIRON 

First Olympic Moguls Champion in 1992 in Albertville, he is a triple World Champion in the 
discipline and has achieved 38 World Cup victories.

 THE ANNECY 2018 
 TEAM OF CHAMPIONS 

Many other champions and great figures from the sporting world are bringing their expertise to the bid on a daily basis; 
names like Pernilla Wiberg (Swedish Double Olympic medallist and Alpine Skiing legend), Marie-José Pérec (triple 
Olympic Champion in Athletics), Aimé Jacquet (Coach of  France’s World Cup winning Football team) and Philippe Bozon 
(Ice hockey champion).

 FLORENCE MASNAdA 
A double Olympic medallist (1992 and 1998) and Alpine Skiing World Champion (1999),   
Florence is responsible for building support from the sporting world, and also works on the 
technical quality of the proposed venues.  

Bronze medallist at the Nagano Olympic Games in 1998, he became Olympic                                                       
Figure-Skating Champion at Salt Lake City in 2002. World Champion in 2000 and double 
European Champion (2000 and 2002), he has set up several businesses in the world of sport. 
For Annecy 2018 he is directly involved in mobilising the financial network surrounding            
the bid. 

 gwENdAL PEIzERAT 

 PERRINE PELEN 
Triple Olympic medallist in Alpine Skiing (1980 and 1984) and Slalom World Champion at 
Bormio in 1985, she racked up 43 podium places in the World Cup and won the Arlberg-
Kandahar Slalom in 1978 at Saint-Gervais. She was a member of the Albertville 1992 
Olympic organising committee and is currently the head of marketing at the tourism 
agency promoting “Savoie Mont Blanc”, so she will provide her expertise in marketing and 
accommodation. 
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 A PRESIdENT 

 A MANAGEMENT COMMITTEE  
Chaired by Charles Beigbeder, the management committee 
is made up of 9 members: Chantal Jouanno, Sports Minister, 
Christian Monteil*, President of the Haute-Savoie Regional 
Council, denis Masseglia*, President of CNOSF, Jean-Luc 
Rigaut*, Mayor of Annecy, Jean-Jack Queyranne*, President 
of the Rhône-Alpes Region, Sophie Dion*, Advisor to the 
President of the Republic, Eric Fournier, Mayor of Chamonix, 

Charles Beigbeder, 46, is a French business leader with a solid 
international background, combined with an entrepreneurial 
pragmatism that has helped him to distinguish himself 
through the creation of numerous innovative companies and 
start ups. Charles Beigbeder, passionate when it comes to 
launching new projects, is an entrepreneur who never stops 
finding innovations, trends, business sectors and markets of 
the future, especially in the green business and digital fields. 
A winter sports enthusiast, he joined the Annecy 2018 team 
with passion and determination.

Perrine Pelen, triple Olympic medallist representing the 
Olympic athletes and Jean-Philippe Demaël, General 
Manager of Somfy Activités representing the sponsors of  
the bid.

The two French members of the IOC, Jean-Claude Killy and 
Guy Drut, are also members Honorary members of this body.

 JEAN-CLAUdE KILLY 
 FRENCh MEMBER OF ThE IOC 

 gUY dRUT 
 FRENCh MEMBER OF ThE IOC 

 ERIC FOURNIER 
 MAYOR OF ChAMONIx 

 dENIS MASSEgLIA 
 PRESIdENT OF ThE FRENCh 
 NATIONAL OLYMPIC COMMITTEE 

 PERRINE PELEN 

 TRIPLE OLYMPIC  
 SKIINg MEdALLIST 

 ChAMPIOn OLyMPIQuE 
 dU 110 M hAIES  

 JEAN-PhILIPPE 
 dEMAëL  
 gENERAL MANAgER OF SOMFY   
 ACTIVITéS 

 dIRECTRICE MARKETINg dE SAVOIE  
 MONT BLANC TOURISME 

 REPRESENTATIVE  
 OF ThE FRENCh PRESIdENCY  

 SOPhIE dION 
 SPORTS MINISTER  PRESIdENT OF ThE hAUTE-SAVOIE 

 gENERAL COUNCIL 

 ChANTAL JOUANNO  ChRISTIAN MONTEIL 

 ChARLES
BEIgBEdER 
 PRESIdENT OF ThE ANNECY 2018 BId  

 FRENCh KARATE ChAMPION 
 FORMER INTERNATIONAL OARSMAN 

 AN OPERATIONAL DIvISION 

Entrusted to Pierre Mirabaud, General Manager, it is made 
up of a team of sports champions, experts and technicians 
who are directly involved in managing the project. Mirabaud, 
a senior civil servant, is responsible for the operational 
management of the bid committee.

*Founding members 

 JEAN-LUC RIgAUT 
 JEAN-JACK 
 QuEyRAnnE 

 MAYOR OF ANNECY  PRESIdENT  
 OF ThE RhôNE-ALPES REgION  FORMER CANOEINg 
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 BIO IN BRIEF 

 BIO IN BRIEF 

Winter Olympics
•   Olympic slalom champion at the 2002 Salt Lake City 

Olympic Games

World Championships
•  Team bronze medal at the 2005 Bormio World 

Championships 

World Cup 
• Best overall place: 13th in 2002 
• victory in the slalom at Kranjska Gora in 2002 
• victory in the slalom at Kitzbühel in 2006

World university Championship
• World University Champion in the giant slalom in 1999

Since retirement from competition
• Owner of sports shops in La Toussuire and Le Corbier
•  Partner and co-founder of the Born.com internet site 

(commercial sports web site)
• Sports commentator on Eurosport France

Winter Olympics
• Olympic Giant Slalom Champion in Albertville in 1992
• Olympic Combined Champion in 1994 in Lillehammer 
• Downhill Silver Medallist in 1998 in Nagano

World Championships
•  World Giant Slalom Champion in 1991 in Saalbach 

(Austria)
•  World Slalom and Combined Champion in  1996 in 

Sierra Nevada (Spain)
•  Bronze Medallist at the World Downhill Championships 

in 1997 in Sestriere (Italy)
•  World Combined Champion and Silver Medallist in the 

Slalom in 1999 in vail (USA)

World Cup 
• Winner of the overall World Cup rankings in 1997
• Winner of the Slalom World Cup in 1997
•  Winner of the Combined World Cup in 1994, 1995  
and 1997

•  In total, Pernilla Wiberg has achieved 23 World Cup 
victories: 2 downhill, 3 super-G, 2 giants, 14 slaloms 
and 3 combined, with 61 medals altogether

 JEAN-PIERRE 
 VIdAL 

Jean-Pierre Vidal started his career as a downhiller and then 
turned to the more technical disciplines such as the special 
and giant slalom. Olympic slalom champion in 2002, he has 
also won a number of World Cup and World Championship 
skiing medals. 

Born on 24th February 1977, Jean-Pierre Vidal grew up in a 
family of skiers. His parents, who were ski instructors, also 
owned a sports equipment shop. Armed with a professional 

A veritable legend of alpine skiing, Pernilla wiberg is one of 
the rare skiers to have won in all five alpine skiing disciplines. 
Born on 15 October 1970 in Norrköping, the Swede was a 
member of the International Olympic Committee between 
2002 and 2010. She is now a member of the Champions for  

marketing diploma, he regularly appears on Eurosport as a 
sports consultant.

Jean-Pierre Vidal has been involved from the very start in 
the bid and has chaired the Sustainable Development and 
Environmental Council, a think tank created to support and 
inform the Annecy 2018 bid. His is now the bid’s Vice-Presi-
dent alongside Olympic champion Pernilla Wiberg.

Peace club, a group of 40 top level sportsmen and women 
founded in November 2009 by the international organisation 
Peace and Sport to promote peace in the world through 
sports.

 PERNILLA 
 wIBERg 

 VICE- PRESIdENT OF ThE ANNECY 2018 BId 

 VICE- PRESIdENT OF ThE ANNECY 2018 BId 
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The candidature of Annecy 2018 can open the way to the mountains of the 21st century.  
The project has taken a sustainable approach to Winter sports. The Olympic and Paralympic 
Games of Annecy 2018 will contribute to the economic development of the region and leave a 
heritage for the world of a new concept of the mountains.

 FOR ThE FUTURE 
  VISION ANd hERITAgE  

3
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 IN THE HEART  
 OF AUTHENTIC MOUNTAINS 

Situated at the gateway of the eternal snows of Mont 
Blanc and along the shores of the purest lake in Europe, 
Annecy encaptures the magic of the mountains, which has  
made it it highly prized as a destination for both French and 
international tourists for over a century. 

This is an exceptional opportunity to give the 2018 Winter 
Olympic and Paralympic Games to a region that is faithful 
to it’s original spirit and which has universal appeal. 
The Olympic Games in Annecy would provide a fantastic 
opportunity to share with the world our passion for enjoying 
our sports in the mountains.      

«The Olympics transcend sport, they surpass a setting for games,  they are a source of inspiration for the 
young of the world, above all they are principally a balance between the body and the spirit.»
Jean-Claude Killy, French Member of the IOC

 SUPPORTED BY  
 THE MOUNTAIN COMMUNITIES 

Annecy 2018 proposes that the Olympic Games completely 
integrates the people of the Alpine regions and mountain 
communities. 

• These Olympic Games would be designed around two 
compact centres; Annecy and Chamonix Mont-Blanc.  
In addition to hosting the sporting events based on snow or 
ice, they would provide cultural activities and festivals. 

• Annecy 2018 would open the heart of its cities and 
mountains for the Olympic celebration, supporting people 
meeting and sharing experiences. 

• Annecy 2018 offers the athletes, media, partners and 
members of the Olympic family an authentic experience, 
providing the optimal mix of conditions during their stay to 
ensure the warmest of welcomes.
• For spectators, whether live or via television, and all 
Savoyards, the participation and Olympic celebration in  
such a majestic environment will enliven their passion for 
winter sports.

 INvENTING THE MOUNTAIN  
 OF THE  21    CENTURY 

• The first Winter Olympics were held in Chamonix in 1924. 
They served as a catalyst to develop winter sports in the 
French Alps. It inspired a model which contributed to making 
the region one of the premier tourist destinations of the 
world. In order to retain tourism as a vital element of the 
local economy, it requires significant evolution to ensure it’s 
ongoing viability.

•  With the menace of climate change coming to our 
mountains, we must respond on two major issues: we need 
to take into account the evolving needs of tourists and all the  
 

ST

 PROVIdINg ThE wORLd  
 wITh ThE MOST STUNNINg EVENTS 

sports while also limiting our ecological footprint. In order 
to do this, our approach is to develop an effective review 
process through which we propose the future generations 
will gain a new model which reconciles progress and 
preservation of our natural heritage.

• The Olympic and Paralympic Games are a source of inspiration, 
a formidable catalyser of energies and a powerful lever for 
change. The motivation of Annecy 2018 in welcoming the 
Winter Olympic Games is to accelerate the transformation of 
the region and to design a new way of living in the mountains.
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 ONE ExPERIENCE,  
 MULTIPLE OLYMPICS 

The concept that Annecy 2018 proposes for the Olympic and 
Paralympic Games provides tightly integrated celebrations 
in the heart of both the cities and at competition sites in the 
mountain villages. The two centres, Annecy and Chamonix 
Mont-Blanc combine in a partnership of snow and ice sports, 
festivals and cultural events. This will result in a varied and 
exceptional experience for the athletes, the spectators and all 
of the members of the Olympic family.

 FOR ThE OLYMPIC FAMILY 

 A NEW PERSPECTIvE  
 ON WINTER SPORTS 

The eco-resort model proposed by Annecy 2018 and the 
utilisation of the sporting equipment after the conclusion of 
the Olympic Games enables the highest standards of durable 
development and accessibility. This supports the planning for 
future events.

 A NEW vISION FOR THE YOUTH AND 
OLYMPIC EvENTS 

Annecy 2018 wishes to contribute to the expansion of the 
Olympic Games in the eyes of youth throughout the world, 
introducing new ways to communicate and enjoy events.  
In collaboration with the IOC and with respect to the rights 
of broadcasters, Annecy 2018 will create «Olynk», the most 
progressive social network for watch and share images, video 
clips and messages regarding the Olympic Games. Olynk 
will connect the Olympic Games to youth throughout the 
world, utilising and enabling diverse modes of immediate 
and interactive modern communication. THe network will 
offer a virtual 360° experience of the Olympic Games, which 
takes the viewers behind the scenes, to the competitions and 
celebrations.    
 

 ESTABLISHING A CENTRE  
 OF ExCELLENCE IN SPORT 

Combining the equipment that already exists, the new 
infrastructure created for, or renewed specifically for the 
Olympic and Paralympic Games like the ice rinks in Annecy, 
the ski jump at La Clusaz or the slalom stadium at Chamonix, 
the Games will position the Haute-Savoie as an international 
centre of excellence in both winter and other outdoor sports. 

Thanks to the preparation for the Games, the region will 
be able to welcome national and international competitors 
in the Olympic and Paralympic Winter sports disciplines. 
The quality of the new facilities will enable national and 
international athletes to prepare. Moreover, the facilities 
augment infrastructure that already exists, providing a 
framework for athletes to train and then transition to 
alternative sports based professionals in partnership with 
the businesses around the «Outdoor Sports Valley». Annecy 
and the Haute-Savioe will become a privaleged place that 
assists sports people of the world throughout their training 
and through the transition to a new career beyond.  

 FOR ThE SPORT 
The organisation of the Olympic and Paralympic Winter Games 
for 2018 will leave the region with a sustainable heritage 
reinforcing sports vocations and enabling the broader winter 
and outdoor sports industries to strengthen.  

 ENSURING THE HERITAGE  
 OF SPORT FOR ALL 

Expanding the offer and sporting focus to convey a large 
rise in sports practice in the region and the growth of sports 
clubs. During the preparation phase of the Olympic Games, 
there will be education initiatives and  sporting events to 
allow a broad public and more youth to experience and 
become involved in the lesser known sports. 
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 ESTABLISHING SINGLE GOvERNANCE  
 FOR THE RESOURCE OF WATER 

Access to potable water is one of the great challenges of 
humanity in the 21st century. The Alps are the reservoir of Europe: 
they ensure provision of water to half of the population. These 
resources are confronted with a multitude of pressures today 
(energy production, industrial consumption, snow making) the 
global impact of which is not yet fully grasped. The organisation of 
the Olympic and Paralympic Games will enable the acceleration 
of understanding of the vital elements at stake for water. 

It equally enables: 
• making water a principal indicator of sustainable development 
in the mountains utilising a framework that defines eco-resorts 
(H2O footprint)
• analysing the dynamic requirements and levels available, 
coordinating the levys and ensuring a sustainable balance for 
the resource.   

 STRENGTHENING THE ACCESSIBILITY  
 OF THE REGION 

The organisation of the Olympic Games will enable public 
transport infrastructure to be improved, in particular the 
railway network, with the partial doubling of the rail line 
between Annecy and Chamonix and the modernisation of the 
connection between Chambery, Aix-les-Bains and Annecy. 
These improvements will constitute an important heritage 
for the local population while tourists will be able to utilise 

 A HERITAGE CONSISTENT WITH THE  
 LONG TERM OBJECTIvES OF THE CITY 

The Winter Olympic and Paralympic Games to Annecy  
would provide considerable benefits in terms of regional 
development, mobility, community collaboration and the 
protection of natural resources.

public transport more easily to access ski resorts in Winter. 
During the Games 100% of spectators can make their way  
to competition sites utilising public transport thanks to  
a multi-modal transport plan.  This will create a strong  
catalyst for change: providing effective accessibility to the 
tourist sites that is more respectful to the environment.   

 STRENGTHENING THE COMMUNITY 

The Olympic Villages will be converted after the Olympic Games to 1,300 apartments with 60% to be dedicated to social use.  
This will accelerate the traditional economic development providing new opportunities for employment, including for marginalised 
communities within the population.    

 FOR ThE REgION 
 A MODEL FOR SKI RESORTS 

The principal heritage of the Olympic Games would be to 
enable the transition to a tourism model that respects 
the environment, supporting the changing expectations of 
those who love the mountains. The model eco-resort, the 
first of its type with a positive ecological footprint, would 
be progressively applied across all the tourist sites of the 
region, ensuring the transition to sustainable tourism.     
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The competition sites have been selected using demanding technical criteria and recognising 
the expertise of the different resorts in their favoured sports. These sites have been united 
through a single plan for a compact, harmonious and successful Olympics, centred around 
the two main sites: Annecy and Chamonix Mont-Blanc.

 TwO hUBS, ANNECY ANd ChAMONIx MONT-BLANC 

4
 ULTRA-COMPACT gAMES PLAN  
 FOR A unIQuE OLyMPIC ExPERIEnCE 
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 ANNECY/CHAMONIx: 
 THE PERFECT SETTING 
 FOR A MOUNTAIN GAMES 

At the foot of the Alps, on the shores of the purest lake in 
Europe, Annecy is modern, creative, dynamic, and possessed 
of a unique appeal which has made it a highly prized tourist 
destination. Romantic canals and overall charm have earned 
it the label Venice of the Alps”. Annecy will play host to 
Skating events and Curling. Here too the 17 days of Olympic 
celebration and 10 days of Paralympic festivities will be 
launched with an opening ceremony that will be as original as 
it is magical: 50,000 spectators will gather on the lake shore 
under open skies to witness a water-borne spectacle that will 
include interplay with the natural backdrop of the mountains. 
The Snowboard and Freestyle Ski events will be organised 
on the town’s high ground; and thirty kilometres away, in the 
neighbouring resorts of La Clusaz and Le Grand-Bornand, the 
Cross-country events will take place. 

Chamonix, legendary capital of mountaineering, will host the 
Ice-hockey events and all the Alpine skiing. It’s a wonderful 
setting for the athletes, who will be presented with their 
medals at the foot of Mont-Blanc. 
Finally the Bobsleigh, Luge and Skeleton events will find their 
natural place at the run at La Plagne. Built for the Albertville 
Games of 1992 and completely renovated a few years ago, this 
run is considered to be one of the most technically challenging 
in the world. 

 

PARALYMPIC EvENTS
The competition will be divided between Annecy for Ice Hockey  
and Curling, La Clusaz for Alpine Skiing and Le Grand-Bornand 
for Cross-country Skiing.
This perfect sports ground, this arrangement of snow and 
ice, is built around venues that have fully proved themselves, 
organising the biggest events, and around ski resorts where 
accessibility has been an important part of development for 
many years.

 A hIgh-PERFORMANCE CONCEPT  
• Events organised around two principle bases, Annecy and Chamonix, which are less than an hour 
    apart and linked by motorway and the “Games Train”.
• All the events are within a 33 kilometre radius
• Geneva international airport is 25 minutes from Annecy 
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 GUARANTEED SNOW COvER 

Meteorological records for the last ten years show that 
for the planned time of the Games, conditions have been 
excellent at all the sites chosen to host ski events:
• an average depth of snow in excess of 80 centimetres;
• an average daytime temperature of -1°C;
• cold and dry weather;
• moderate to weak winds.
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 THE BALANCE OF SNOW AND ICE 
 AT EACH OF THE 2 BASES 

The system of events proposed makes full capital of sporting 
excellence, but also of the completeness of the spectacle 
on offer to spectators. The two principle bases, Annecy and 
Chamonix Mont-Blanc, are less than an hour apart and 
directly linked by motorway and the “Games Train”. 
The wish to optimise comfort and performance potential for 
the athletes is at the heart of the Annecy 2018 concept. Each 
base has its own Olympic village located only a few minutes 
from most of the event sites. 
And when it comes to the spectacle, each of the two bases 
will combine events on snow and ice, to give spectators a 
wide variety of options.   
The highly compact nature of the arrangement will encourage 
movement between the sites and make it possible to attend 
several events in the same day, at the Annecy base and the 
Chamonix Mont-Blanc base, then to take part in the medal 
presentation ceremony at the end of the day on the shores of 
the Lac d’Annecy.
The combination of rail, road and motorway access, allied 
with this very compact arrangement of events, will ensure 
the speed and fluidity of movement between all the venues. 
The international airport at Geneva, only 25 minutes from 
Annecy, will be the main airport used. 

 A POWERFUL LEGACY  

Annecy 2018 aspires to organising exceptional Games that will 
leave behind a powerful legacy for the region, for young people 
and for sport in general.  
This legacy will take the form of concrete achievements 
(infrastructure, facilities, new architectural concepts, structural 
policies, a new scheme for developing environmentally 
responsible tourism, etc.) as well as a truly focused policy of 
transferring expertise between the generations through 
university and educational channels. This aim will be fulfilled in 
particular by the creation and reconversion of numerous 
facilities for athletes, in training and competition, both for 
winter sports and outdoor summer sports.

The speed-skating rink at the Annecy base will be 
the first of its kind in France. After the Games, it will 
become a training and event facility. 

Encouraging young people into sport
•  1 million young people will be involved, both in the 

bid phase and throughout the whole organisation of 
the Games.

• facilities to encourage sport: “Learn to ski” (Savoir   
   skier), “Learn to swim” (Savoir nager), etc.
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A Savoyard is born in the mountains, he takes his first steps on a blanket of snow, it is on the 
pistes that he grows from boy to man. For him, winter sports are second nature, like snow is a 
second skin for the slopes of Mont Blanc. For the local population, welcoming the Olympic and 
Paralympic Games provides a unique opportunity to pay tribute to the mountains.

5
 A REgION ShAPEd ANd gUIdEd BY OLYMPISM

 AUThENTIC MOUNTAIN,  
 PASSION FOR SPORTS 
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 THEY HAvE BECOME LEGENDS 
 
They have featured on some of the most important pages 
of the history of Winter Sports, transforming the mountains 
and winter tourism in Savoie Mont Blanc:

• Dr Michel Payot, who was the first to use a pair of skis in 
Chamonix, in 1890 on his rounds;

• Jean Pomagalski, inventor of the first ski-lift in 1936 at 
Alpe d’Huez. Today the company that still bears his name 
is expanding into the market of urban cable-ways (there is  

 
soon to be a perfect replica of the Téléphérique de la Vanoise 
in New York, linking Roosevelt Island to Manhattan);

• Emile Allais and the “Allais 60», the first metal ski produced 
by Rossignol, on which Jean Vuarnet won the Squaw Valley 
Downhill.

•  Armand Allard, a tailor from Megève, who invented ski-pants.

 THE MONT BLANC EPIC :   
 MOUNTAINEERING TAKES FLIGHT 
 
The Compagnie des Guides de Chamonix was founded in 
1821. Originally created to give structure to the emerging 
sport of mountaineering, the Company of Guides has been 
able to contribute and adapt to the development of tourism 
at Chamonix.

The two founding cornerstones of the Company, which 
remain unchanged 200 years later, are the turn system for 
allocating work and the emergency fund for guides injured in 
pursuit of their trade. There are two types of excursion:

ordinary and extraordinary. The latter consist of the Mont-
Blanc summit, the Jardin de Talèfre, glaciers above the 
treeline and the Buet glaciers. The Company’s main role being 
to accompany clients in the high mountains, it currently has
some 200 guides and leaders on its books. In 1930 Roger 
Frison-Roche was the first “non-native of Chamonix” to be 
admitted to the company.

 A TRADITION 
 OF WINTER SPORTS 

The Savoie Mont Blanc region has numerous assets. World 
renowned resorts, a first class international welcome, a 
combination of authenticity, tradition and the new tourism 
trends: Savoie Mont Blanc is a vast natural playground for 
winter sports. 

110 resorts
17 linked ski areas
Over 4,800 kilometres of ski-runs
33 Cross-country skiing areas
150 million Euros invested each winter on average 
(infrastructure, ski-lifts, etc.)
Over 1 million tourist beds (1,286,800 beds)
67.2 million visitor nights each year, of which nearly 
30% from abroad
100 visitor nationalities
96% of French people would choose it as a winter 
sports destination 

France is one of the top ski nations in the world (with 
Austria and the United States). With 58.6 million 
days of skiing last season, it became the leading ski 
destination in the world, according to data from the 
SNTF (French union for ski-lifts).
*sources: Agence Savoie Mont Blanc Tourisme/Baromètre TNS SOFRES   
   2010/Syndicat National des Téléphériques de France (SNTF)
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 LEGENDARY SKI RUNS 
 
There are 4,800 kilometres of downhill piste in Savoie Mont 
Blanc, and nearly as many tales to tell. Legendary runs 
include la Verte des houches, venue for Alpine Skiing World 
Cup races since 1952 and the Kandahar at Chamonix*. 
Despite its name, la Verte is a black run presenting impressive 
technical challenges. Amongst the other big names of the 
great white circus is la piste Emile Allais at Megève, an 
essential destination for major events up until 1975. It may 
have been redesigned, but still reveals its historic legacy in 
the great names of skiing (Killy, Vuarnet, Duvillard, Perrillat, 
Cavagnoud…) who have left their tracks in its snow. At La Clusaz 
is the Mur d’Edgar (Edgar’s Wall), named in honour of 
Edgar Grospiron, the first Olympic Mogul Champion at the 
1992 Albertville Games, and three-times World Champion.  

He used to train on this ultra-technical mogul slope and won 
his third title of World Champion in 1995. At Grand Bornand 
(which sent the most French competitors in individual events 
to the 2010 Games), La petite Adelboden can be skied, in 
homage to the Swiss run that is so close to the Giant Slalom 
venue which saw the arrival of Tessa Worley, Steve Missillier 
and Thomas Mermillod-Blondin. In 2oo9 Val d’Isère hosted 
the Alpine Skiing World Championships, offering a wonderful 

spectacle with its “Face to Face” concept for the pistes,  
the Men’s Bellevarde opposite the Women’s Solaise; it is also 
the venue for the annual “Critérium de la première Neige” 
event in December. 

 MOUNTAIN PROFESSIONALS  

The history of French ski-instructing is like a souvenir photo 
album, full of portraits of skiing greats as well as all the 
“pulls rouges” who have made the French ski school and its 
teaching the best in the world. In 1937 Georges Blanchon, 
Emile Allais, Charles Diebold, Paul Gignoux and Léo Lagrange 
founded the Ecole Française de Ski, forerunner of today’s 
Ecole du Ski Français. General technical management of 
the school was entrusted to Emile Allais, three-times World 
Champion. 
Today the Ecole du Ski Français (ESF) is the biggest ski 
school in the world, with 17,000 instructors and 250 centres, 
and every year 2,000,000 of its pupils take 800,000 tests. 

 2010 - 2011 WORLD CUP CALENDAR  
 FOR SAvOIE MONT BLANC 

Méribel: Free-style World Cup, 15 December 2010

val d’isère: World Cup, Men’s Giant Slalom and Slalom, 
Women’s Downhill/Combined, 10-12 December and 17-18 
December 2010 

la clusaz: Cross-country World Cup, 18-19 December 2010

courchevel: Alpine Skiing World Cup – Women’s Slalom,   
21 December 2010

contamines: Free-style World Cup, 16 January 2011

chaux-neuve (jura): Combined Cross-country World Cup,  
16-17 January 2011

chamonix/les houches: kandahar World Cup,   
29-30 January 2011 

la Plagne: half Pipe World Cup, 20 March 2011

At grand-Bornand the Biathlon stadium, due to be 
inaugurated this autumn, will host the European Cup Final 
8-13 March 2011, then the frst stage of the Biathlon World 
Cup in December 2011.
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The cornerstone of the Annecy 2018 bid is first and foremost its massive popular support, right 
from its earliest stages. This support, first local and then regional, has gradually spread to all 
of France. The world of sports and associations, elected representatives and local authorities, 
companies, political and economic decision-makers, marketing partners, shopkeepers and 
more have all joined forces to support the French bid, Annecy 2018.

 MASSIVE SUPPORT FROM AN ENTIRE NATION 

6
 EVERY INdIVIdUAL IN FRANCE UNITEd AS  
 ONE TEAM TO wELCOME ThE gAMES 
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 MASSIvE POPULAR ENTHUSIASM 

For more than ten years, the people of Annecy have been 
highly enthusiastic about the idea of hosting the Games in 
Annecy. This enthusiasm has been confirmed at both the 
local and national levels by several opinion polls carried out 
on behalf of the Bid committee, in compliance with the IOC’s 
criteria. 

The last poll, which ran from 14 to 22 October, revealed 
several findings: 

BROAD NATIONAL SUPPORT

90% of the French support (and 48% stongly support) 
Annecy and haute-Savoie hosting the 2018 Winter Olympic 
and Paralympic Games. Support is equally strong in Rhône-
Alpes (88%) and Annecy (74%). 

At the local level, the many events held to celebrate 
Olympism and Annecy’s bid have gathered enthusiastic 
crowds.
On 23 June 2010, more than 30,000 Annecy residents came 
out to celebrate Olympism Day and Annecy achieving 
candidate city status.

 ATHLETES BACK 
 THE ANNECY 2018 PROJECT 

A whole host of athletes and sporting greats have shown 
their support for the Annecy 2018 project by signing up  
to the ‘Athletes and Champions Charter’. To date, some  
500 big names from the world of sport have come together 
to actively support the French bid to host the 2018 Winter 
Games.
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 PARTNERS SECOND-TO-NONE  

In addition to its public partners, the Annecy bid is very widely 
supported by the private sector, via a very active marketing 
programme, with new partners in the process of signing up.  
Annecy 2018’s partner companies currently contribute €6m, 
corresponding to one-third of the bid’s budget. 

A marketing programme organised around 3 levels of 
commitment:

1. Official partner
11 official partners so far: Groupe BPCE*, Aréa-groupe  
Eiffage, Somfy, CNR, Caisse des Dépôts, Adidas*, EDF*, 
Française des Jeux*, Orange*, Tarkett*, BMW*.

2. Supporter:
8 Supporters so far: ATMB, Aéroports de Lyon, Groupe RATP, 
SNCF, Direct Sport, France Télévisions, Lagardère Active, 
Radio France.
  
3. Local Supporter:  
4 local supporters so far: ERDF, Patriarche & Co, Compagnie 
du Mont-Blanc, NTN-SNR ROULEMENTS.

Annecy 2018 is atypical in that it has developed a joint 
marketing programme in conjunction with the French 
National Olympic and Sports Committee (CNOSF). The 
CNOSF’s «official partners» (*) are now official partners to 
the bid, and vice-versa. 

OFFICIAL PARTNERS

LOCAL SUPPORTERS

INSTITUTIONAL PARTNERS

SUPPORTERS

 CLUB 2018 

Moreover, to cater for the massive demand from local 
companies and shopkeepers wishing to get involved in the 
bid and demonstrate their support for the project, without 
joining a marketing programme, the Club 2018 was founded 
on 1st April 2010. To date, more than 600 regional companies 
from all over France, mainly small and very small businesses, 
have signed up for membership in Club 2018.

annecy2018.com

ANNECY
2018

Unissons nos
énergies pour
écrire une
grande histoire

Écrivons
ensemble l’histoire
d’Annecy 2018

annecy2018.com

Unissons nos
énergies pour
écrire une
grande histoire

annecy2018.com
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 OFFICIAL PARTNERS 

CNR, the designer and operator of hydroelectric plants, dams and locks on the Rhône, 
is undertaking a wide ranging programme to diversify its sources for the production 
of renewable energy. Its experience allows it to offer engineering services for rivers and 
hydroelectric solutions in France and internationally. CNR puts sustainable development 
at the heart of its strategy. All of its hydroelectric production on the Rhône is certified  
100 % renewable.

Adidas is company specialised in sporting goods. For over 80 years the Adidas Group has 
been part of sports at every level. Today, Adidas is a world leader in the sports industry 
and offers a wide range of products available in almost every country in the world. In 1996, 
at the Atlanta Olympic Games, more than 6,000 athletes from 33 countries represented 
Adidas, winning 220 Olympic medals.

*

The AREA Group-Eiffage network, entirely located in the Rhône-Alpes region, 
facilitates the free movement of people and goods and contributes to economic 
development. It is known for linking some of the most dynamic towns in the region, 
including Lyons, Grenoble, Annecy, Chambéry and valence, and for providing access 
to the world’s leading winter sports area.

Pa
rte

naire Technique  de  la visite

 de la Com
m

ission d’Evaluation

Commissiond’EvaluationAnnecy 2018

The Caisse des Dépôts Group is a «public general interest and economic development 
group». As a creator of sustainable solutions, it is constantly inventing new ways of 
supporting national and local public policy. It plans, innovates and adapts to the challenges 
of tomorrow.

Somfy focuses entirely on one line of business: automating doors and windows 
for houses and buildings, an area in which the Group is continually innovating 
while contributing to energy savings. Somfy is present in 52 countries across the  
5 continents. Its insistence on the highest quality allows it to satisfy the needs of 
220 million users and 30,000 professional customers throughout the world.

Pa

rte
naire  de  la visite

 de la Com
m

ission d’Evaluation

Commissiond’EvaluationAnnecy 2018

The EdF Group, the world’s leading producer of nuclear power, invests in sustainable 
industrial growth. Its commitment to the French Olympic movement is a perfect fit with 
its culture, which is based on values dear to the Olympic movement: solidarity, team spirit, 
striving for performance and testing one’s limits. EDF is energetically supporting the Annecy 
2018 bid with the aim of organizing the Games with the lowest possible carbon footprint.

*

The BPCE Group is the second largest banking group in France with more than 8,200 
branches, 37 million customers, 7.7 million shareholders and 127,000 employees. As an 
extension to their partnership with the French Olympic teams, the BPCE Group and the 
two branch networks that form it, Caisse d’Epargne and Banque Populaire, are supporting 
the Annecy 2018 bid, an opportunity to promote their commitment to regional and national 
development. 

*
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 SUPPORTER 

The BMw Group is one of the world’s leading manufacturers of top of the range 
cars. With more than 70 % of its vehicles exported, BMW is the leading European 
exporter to the United States. Sales subsidiaries are present in 26 of the principal 
client countries (Germany, France, Japan, United States, Canada, Australia, South 
Africa...). BMW is present in more than 120 countries, with a sales network of 4,500 partners.

120 direct destinations, links to all the major European hubs. 62% of traffic at Aéroports  
de Lyon is international, with more than 30,000 customers per day and 16 million  
customers less than 2 hours away. Aéroports de Lyon counts 7,200 business flights and 
more than 60 airlines. It is the gateway to the Alps and serves 33 ski resorts, with 5 daily 
links to Annecy.
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Commissiond’EvaluationAnnecy 2018

The RATP was created to manage all the means of public transport for Paris and its 
suburbs. With the metro, rail services, trams and buses, the RATP is present in all 
forms of public transport. In the Paris region, it operates, maintains, modernises 
and develops one of the densest multi-mode networks in the world. The RATP Group 
is growing in both France and internationally, relying mainly on its Ratp Dev. subsidiary. It 
is present in 11 countries and 5 continents.

Pa
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Commissiond’EvaluationAnnecy 2018

ATMB’s mission in the heart of Haute-Savoie is to make travel easier and provide optimal 
comfort and security while protecting the environment. ATMB, the first company to support 
the bid starting from its nomination, plays a key role in serving the future competition 
venues, especially with the Autoroute Blanche (White Motorway). Its network comprises 
the Autoroute Blanche, the Mont-Blanc Tunnel and the Route Blanche (White Road).

The SNCF is a public transport group for travellers and freight (rail, road). In terms of 
sustainable development, the SNCF has invested 15 million Euros over 2 years in green 
travel by funding 6 operations which promote sustainable development.

Orange is the flagship brand of France Telecom, one of the leading telecoms operators 
in the world. Its newly coined slogan “life changes with Orange” summarises the 
daily commitment of its employees to making the digital transformation of our world 
a simple and practical reality for all. As at 30th September 2010, the Group had over 
203 million customers across 32 countries, including 144.5 million mobile customers and 
13.3 million ADSL customers around the world.

*

*

Tarkett is a global leader in innovative and durable flooring and solutions for surfacing 
sporting facilities. Tarkett has 29 production sites in 12 countries. Its products are sold in 
100 countries and 1 million m² of flooring are produced every day.

*

*

Française des Jeux is a public company which organises and operates lotteries and betting 
on a national scale. Its commitment to sports and society finds expression in the Française 
des Jeux Foundation (the promotion of sport for people with difficulties and support for 
young elite athletes pursuing their studies), as well as in their professional cycling team.

* The CNOSF’s «official partners» (*) are now official partners to the bid, and vice-versa. 
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Commissiond’EvaluationAnnecy 2018
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 local SupporterS 

As a Local Sponsor, erDF ensures the Annecy 2018 bid’s visibility in Haute-Savoie, Savoie 
and Isère through its management of the public electrical distribution network. ERDF seeks 
to increase its closeness in the region on a daily basis in order to intervene faster and thus 
satisfy its customers.

As an architecture firm, patriarche & co designs workplaces, residential property and public 
areas. Patriarche & Co is currently working on projects in Togo, Shanghai, Madagascar and 
Algeria and has won a number of competitions with its new projects, notably in the Rhône-
Alpes region. Patriarche & Co figures among the top 15 architecture firms in France.

lagardère active is a business of the Lagardère Group, a 100 % media group which is a  
world leader in the sector. It is present in more than 40 countries and is built around 
four distinct but complementary lines of business. A world leader in the production and 
aggregation of multi-media content, Lagardère Active owns the benchmark brands in  
6 principal businesses: press / magazines, radio / TV, audiovisual production, the web and 
advertising.

France télévisions is the leading audiovisual group in France: every day, nearly 4 out of 10 
people in France watch its programmes. As a public audiovisual service, the Group plays 
a role in the country’s social and cultural life, which dictates a constantly ambitious and 
demanding approach to its choice of programming. The strategic imperatives of the France 
Télévisions Group are promoting books, supporting audiovisual creation, and promoting 
sports and sustainable development, imperatives that have been set in the name of its 
mission as a public service and a media group.

Direct Sport belongs to the media and telecommunications sectors of the Bolloré Group. 
In 2005, the Bolloré Group launched the Direct 8 digital terrestrial television channel and 2 
free daily papers, Direct Soir and Direct Matin, one after the other. More recently the Group 
has launched the weekly magazine Direct Sport. The Direct 8 channel was voted “best DTT 
sports channel” of 2008 by television viewers, and sport is very much a strategic part of the 
channel’s development policy.

radio France is a public service company which manages public radio stations 
in France, as well as several musical groups. Ever mindful of its educational and 
social mission as France’s leading cultural group, Radio France is a source of news, 
a leading player in the field and an irreplaceable source of support for artists. Radio 
France consists of 6 complementary channels and 42 local stations which make up the 
France Bleu network.

Pa
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Commissiond’EvaluationAnnecy 2018

Through the system of delegation of public services, the compagnie du Mont Blanc operates 
across the 3 major skiable areas of Chamonix (Brévent-Flégère, Balme, Grands-Montets) 
and 3 famous tourist sites (the Montenvers-Ice Field, l’Aiguille du Midi and the Mont Blanc 
Tramway at Saint-Gervais). The Compagnie du Mont Blanc S.A. is one of the foremost lift 
operators in France and Europe.

205247_DP_GB.indd   24 07/02/11   11:46
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 CALENdAR 
 SELECTION PROCESS 

On 15th October 2009, 3 cities were officially presented by 
their respective National Olympic Committees (NOCs) to host 
the XXIIIrd Olympic and XIIth Paralympic Winter Games in 
2018: Munich (Germany), Annecy (France) and PyeongChang 
(Republic of Korea)*. 
This initial phase, known as the candidature acceptance 
procedure, comprises a painstaking examination by the IOC 
of each city’s ability to organise the Olympic Winter Games 
in 2018. 

On 22 June 2010, the IOC chose Munich (Germany),  
Annecy (France) and PyeongChang (Republic of Korea)* as 
«Candidate Cities» for the second phase of the procedure 
to select the Host City for the 2018 Winter Olympic Games. 
During this phase, known as the candidature procedure, the 
candidate cities will be invited to submit their bids - in other 
words, the detailed description of their Olympic project - 
which will undergo a technical analysis by a group of experts, 
the IOC’s Evaluation Commission. This technical analysis will 
be published in the form of a report, which will be passed on 
to the members of the IOC no later than one month prior to 
the election of the host city, on 6 July 2011. The report will 
also be made public.

* The cities are listed in the order of the official draw carried out by 
the IOC Executive Board. This order will remain the same until the 
election of the Host City for the 2018 Winter Olympic Games.

 BIDDING CALENDAR 
• 18 March 2009  
The French National Olympic and Sports Committee selects 
Annecy to carry the French bid to host the 2018 Winter 
Games.

• 15 March 2010 
Deadline for submission of the applicant city reply.

• 22 June 2010
Meeting of the IOC Executive Board to choose the candidate 
cities for the 2018 Winter Olympic Games.

• 13-14 September 2010
Information meeting for the «candidate» cities and 
nomination of the members of the Evaluation Commission, 
chaired by Ms. Gunilla Lindberg (Sweden).

• 11 January 2011
Cantidature File Submission.

• 9-12 February 2011
IOC Evaluation Commission visit.

• 3-8 April
SportAccord Internationale Convention in London. 

• 18 and 19 May
2018 Briefing for IOC Members.

• 6 July 2011
IOC Session for the election and announcement of the 
city chosen to host the 2018 Olympic and Paralympic 
Winter Games.
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